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About Us

Straits Research Pvt Ltd is a leading market research firm offering
comprehensive insights on market demand, trends, growth prospects
and regional analysis. With over 35 years of combined experience,
we provide premium qualitative insights on consumer preferences,
regulatory landscape, and technological advancements along with
guantitative insights on industry market size, global economic
scenario and revenue opportunities. These reports are backed by
high-quality data sourced from primary sources and large secondary
databases. With analyst perspectives and insights included in every
report, Straits Research delivers comprehensive market intelligence

and detailed analysis to help clients make informed decisions.
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USD 34791 Billion
CAGR 28.43%

Forecast Years

USD 366.76 Billion

USD 470.92 Billion

Historical Years

2021 2022 2023 2024E 2025F 2026 F  2027F  2028F 2029 F 2030 F 2031 F 2032F 2033F

Source: Straits Research

Emerging Countries

China United States Germany

Emerging Companies

Alidropship Shopify Inc
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Company Profiles
Alidropship.com Doba Inc Chinabrands.com
Megagoods Inc MODALYST Inc Oberlo
Shopify Inc SaleHoo Group Limited
Sunrise Wholesale Merchandise LLC Wholesale2b.com
MunchEye Sell The Trend

Note: More company profiles available on full reports.

Top 5 Company Market Share

Total

42%

Top 5 company market share



Market Trends

Growth Trends

Trends in ecommerce industry

Growth in mobile commerce influencing dropshipping

Increasing buying power of consumers

Emergence of new markets and consumer segments

Adoption of advanced technologies (Artificial Intelligence, Big Data, etc.) in

dropshipping

Increasing popularity of multi-channel retailing

Factors considered while calculating market size and share

Number of active dropshippers

Total sales volume by dropshippers

Type and diversity of products sold

Market penetration rates

Geographical diversity of dropshippers and customers

Buying behavior of customers (frequency, quantity, average spent)
Competitive environment (number and size of competitors, market

concentration)
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Key Market Indicators

e Total sales of dropshipping industry
 Industry growth rate

« Average revenue per dropshipper

e Customer churn rate

e Customer acquisition costs

¢ Average order value

« Market share of top dropshipping companies

Low-profit margins

One of the major restraining factors in the global dropshipping market is the low-
profit margins. This business model typically operates with minimal profits due to its
low setup costs and minimal overhead. Most of the profits are retained by the
supplier, leaving businesses with thin margins. Additional expenses, such as
managing sales orders, marketing, advertising, and website maintenance, further
reduce profitability.

Moreover, success in dropshipping relies heavily on order volume and discounts
from manufacturers and wholesalers.

¢ For example, Amazon dropshipping requires sellers to choose between an
individual plan (USD 0.99 per unit sold) or a professional plan (USD 39.99
annually). Amazon also charges 10-15% fees, which can significantly impact
profitability, especially on low-margin products.



Market Trends

Increasing disposable income and online shopping

The growth of the global market is significantly driven by increasing disposable
income and the rise of online shopping. In countries like India, Japan, China, and
South Korea, the expansion of e-commerce has been fueled by higher disposable
incomes and easier access to credit. As consumers have more financial flexibility,
the demand for products like smartphones and electronics from online stores has
surged, particularly in developing nations.

» For example, in November 2024, Real Disposable Personal Income (DPI)
in the U.S. rose to USD 17,684.4 billion, up from USD 17,657.9 billion in
October 2024, according to the U.S. Bureau of Economic Analysis (BEA).
This continued rise in disposable income is creating a favorable environment
for the growth of dropshipping.
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Rise of Al, automation, and analytics tools

The rise of Al, automation, and analytics tools presents significant opportunities for
the dropshipping market by enhancing operational efficiency and decision-making.
Al-powered tools enable better product recommendations, personalized customer
experiences, and inventory management while automation streamlines order
fulfillment and marketing processes.

« For example, Oberlo, a popular dropshipping platform, uses Al to suggest
trending products based on data-driven insights, helping entrepreneurs
quickly identify profitable items to sell.



Market Segments SLIAILS

By Product

Fashion dominates the product category with 32-35% market share, driven by high demand for trendy

and affordable clothing, and leveraging e-commerce platforms for efficient sales and fulfillment. 32-35%
Fashion

By Type

Regional parcel carriers account for 52-54% of the delivery methods, preferred for their cost efficiency

and reliability in delivering a wide range of products. 52-5494

Regional parcel carriers

By Applications

B2C (Business-to-Consumer) leads with a market share of around XX%, making it the largest sub-
segment, driven by the growth of direct-to-consumer e-commerce sales. XX%

B2C (Business-to-Consumer)
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Regional Overview SLIAILS

North America

North America holds a 28-30% market share, with the United States being the largest country,
accounting for an estimated 20% of the global market. The U.S. excels due to its robust e-commerce XX0%

platforms and high consumer spending power.
United States Market Share

Europe
Europe holds a 23-25% market share, with Germany being the largest country, accounting for an

estimated 8% of the global market. Germany leads due to its regulated markets and strong adoption of
online shopping.

XX%

Germany Market Share

APAC
Asia-Pacific (APAC) holds a 34-36% market share, with China being the largest country, accounting for
X

an estimated 20% of the global market. China dominates due to its vast network of suppliers and e-
commerce giants like AliIExpress.

X%

China Market Share
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Regional Overview SLIAILS

Middle East and Africa

The Middle East and Africa (MEA) region has a growing market, with the United Arab Emirates leading
due to increasing luxury demand and logistics hubs like Dubai. XX0%

United Arab Emirates Market Share

LATAM

Latin America is experiencing growth, with Brazil leading the region due to rising internet usage and
expanding consumer growth. XX%

Brazil Market Share
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Alidropship.com https://alidropship.com/ Limassol, Cyprus 2015 Yaroslav Nevsky (CEO) ~$10 Million
Doba Inc https://www.doba.com/ Lehi, Utah, USA 2002 Brandon Lujan (CEO) ~$15 Million
Chinabrands.com http://chinabrands.com/ Shenzhen, China 2015 Leo Chow ~$6 Million
Megagoods Inc https://www.megagoods.com/ Valencia, California, USA 2004 David Abrem (President) ~$5 Million
MODALYST Inc https://www.modalyst.co/ New York, NY, USA 2012 Jill Sherman (Co-founder) ~$9 Million

Straits Research



Disclaimer straits

The information and opinions in this report were prepared by the Straits Research team. The information herein is believed to be reliable and has been obtained from
authentic public sources, and as per the analyst's perspective and understanding of the market. Our customers acknowledge, when ordering, that research and
analysis are for our customers ‘internal use and not for general publication or disclosure to third parties’, unless consent provided explicitly on email by Straits
Research team. This document contains confidential information and is the exclusive property of Straits Research. Any reproduction, distribution, or quotation of its
contents, in whole or in part, is strictly prohibited without prior written consent from Straits Research. This document is intended solely for the use of the purchasing
client and may not be shared with any third party without explicit authorization. For further details on usage terms, please refer to the accompanying disclaimer.
Quantitative market information is based primarily on interviews and therefore, is subject to fluctuation. Straits Research does not endorse any vendors, Technology
or Duration depicted in their research publications. Straits Research and analysis publications consist of the opinions of research and should not be construed as
statements of fact. Straits Research disclaims all warranties, expressed or implied, with respect to this research, including any warranties of merchantability or
fitness for a particular purpose. Straits Research takes no responsibility for any incorrect information supplied to us by manufacturers or users or by external
databases. All trademarks, copyrights and other of intellectual property belong to their respective owners and may be protected by copyright. Under no
circumstance may any of these be reproduced in any Technology without the prior written agreement of their owner. No part of this strategic analysis may be given,
lent, resold or disclosed to non-customers without the written permission of Straits Research. Any concerns with the scope and definition of the market needs to be
understood and cleared from the Straits Research team by the customer before purchasing. Furthermore, please note that any issues arising from the use of the data
provided in this report shall not be the responsibility of Straits Research. Straits Research, its parent/subsidiary companies, analysts, or management shall not be
held liable or accountable to any party for questions or issues arising from the data or analysis provided herein. The information presented in this report represents
the perspective of our analysts and should be utilized for business decisions at your own risk. It is important to acknowledge that the content or data included in this
document, whether in sample form or in the final deliverables, does not constitute financial, legal, investment, strategic, or marketing advice. The data should be
regarded as a reference point for your own market study and understanding. Any losses, legal issues, or problems incurred as a result of using the information in the
sample or final report shall not be attributed to Straits Research, its parent/subsidiary companies, analysts, or management.
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