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About Us

Straits Research Pvt Ltd is a leading market research firm offering
comprehensive insights on market demand, trends, growth prospects
and regional analysis. With over 35 years of combined experience,
we provide premium qualitative insights on consumer preferences,
regulatory landscape, and technological advancements along with
guantitative insights on industry market size, global economic
scenario and revenue opportunities. These reports are backed by
high-quality data sourced from primary sources and large secondary
databases. With analyst perspectives and insights included in every
report, Straits Research delivers comprehensive market intelligence

and detailed analysis to help clients make informed decisions.
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CAGR 9.10% USD 3.81 Billion

Forecast Years

USD 1.74 Billion

USD 1.90 Billion

Historical Years

2021 2022 2023 2024E 2025F 2026 F  2027F  2028F 2029 F 2030 F 2031 F 2032F 2033 F

Source: Straits Research

Emerging Countries

United States United Kingdom South Korea

Emerging Companies

Golfzon Co., Ltd Full Swing Golf Vgolf
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Company Profiles
Golfzon Co., Ltd Full Swing Golf Vgolf
HD Golf TruGolf Bogolf SkyTrak
Uneekor Golf Foresight Sports Optishot Golf
Golf Advanced Golf Simulators LLC TrackMan
AboutGolf Limited Ernest Sports LLC Toptracer

Note: More company profiles available on full reports.

Top 5 Company Market Share

Total

52%

Top 5 company market share



Market Trends

Growth Trends

» Growth in virtual reality and augmented reality markets, which could
potentially impact the golf simulator market.

* Increased interest in golf leading to higher demand for golf simulators.

» Propensity of consumers to invest in advanced and premium sporting
equipment.

» Emergence of smart golf simulators that offer data analytics.

» Rising trend of golf entertainment centers equipped with golf simulators.
* Increase in strategic partnerships and collaborations between golf
simulator manufacturers and other sports companies.

Factors considered while calculating market size and share

e Current and projected demand for golf simulators worldwide.

» Size and growth rate of the golf industry.

* Number and market share of companies manufacturing golf simulators.
» Sales volume and revenue generated from the sale of golf simulators.
 Price trends and costing structure of golf simulators.

» Regulation and policy changes affecting the golf simulator market.

» Adoption rate of technology in the golf industry.

» Geographic distribution and target audience for golf simulators.
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Key Market Indicators

¢ Annual growth rate of the golf simulator market.

» Market share of leading golf simulator manufacturers.

e Total revenue generated by golf simulator sales.

¢ Technological advancements and their adoption rates in the market.

e Consumer behavior and purchasing trends related to golf simulators.

« Expansion strategies of key market players.

» Penetration rate of golf simulators in both amateur and professional golf.

Low awareness of the game

The golf industry is mainly concentrated in North America and the European region.
Also, there is lesser participation of golf enthusiasts in the Asia-Pacific region owing
to a lack of awareness of the game. Furthermore, around 74% of the golf facility
centers are concentrated in North America and the European region. This suggests
the awareness of playing golf is concentrated in these two regions.

However, the Asia-Pacific region is expected to exhibit positive signs in terms of the
adoption of the game. As per the industry analysis, the consumer behavior of the
golf game in the Asia-Pacific region tends to be for the rich and high-class society,
which is why the game penetration is quite low. Also, commercial centers that offer
indoor golf course training centers have limited presence, notably in metro cities.
This possesses a greater challenge for the adoption of the golf simulators.



Market Trends

A rising number of golf courses across the globe to increase
the market demand

People are increasingly looking for more realistic training methods, including golf
simulators. The significant growth in the development of new golf courses is one of
the key factors driving the popularity of golf simulators. Due to increased individual
engagement, the number of planning activities and under-construction projects is
expected to rise. The size of the golf simulators market is likely to improve due to
this scenario. The market is expected to grow substantially over the forecast period,
owing to the rising popularity of golf in Europe.

The emergence of golf in Ireland and the United Kingdom was fueled by the growing
middle-class population and an extensive railway network connecting the capital to
the rest of the nation, putting many resort outposts into the reach of tourists. With
151 projects in 28 European countries, Europe is the biggest continent for golf
course development, accounting for 28% of golf course improvements globally.
Europe built 83 new golf courses between 2016 and 2020.

Further, the rising popularity of golf athletic events among the general population
has encouraged golf groups to launch countrywide programs to build accessible,
scaled-down, and cost-effective golf facilities to encourage participation. One of the
most important driving factors for the market expansion of golf simulators is the
growing participation and support from national bodies.
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Growing adoption of ar/vr technology to boost the market

Using cutting-edge technology, such as Virtual Reality (VR) in-game simulators to
deliver realistic gaming experiences is predicted to benefit market players over the
forecast period. In addition, the number of gaming zones that use game simulators
to improve the gaming experience is growing. Research proved that the younger
generation is still interested in playing complex games with spinning platforms and
360-degree cameras, and vendors began developing portable gaming systems.

Further, plenty of e-sports tournaments across the globe are attracting participants,
and gamers are responding by creating new game simulators for gaming zones and
e-sports competitions. Next Level Racing donated 20 GTultimate cockpits to the
Toyota Velocity Esports Championship in Malaysia in September 2019. The
expanding popularity of network sharing and cloud computing and the continued
construction of high-speed internet networks increase game simulator demand.



Market Segments SLIAILS

By Offering

The Simulator System dominates the market with a 52-55% share, driven by demand for advanced
hardware like launch monitors and projectors. 52-550p

Simulator System

By Product Type

Portable golf simulators lead with a 55-58% share, prized for their versatility and appeal to residential
users and small venues. 55-58%

Portable

By Simulator Type

Full Swing Simulators dominate with a XX% share, offering precise swing data and realism for serious

golfers. XX%

Full Swing Simulators
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Market Segments

By End-Use/Application

Commercial Spaces lead with a XX% share, fueled by golf bars and leisure hubs catering to casual

players. XX%

Commercial space

By Distribution Channel

Direct distribution leads with XX%, as manufacturers prioritize control and profit via direct-to-consumer

sales. XX0%

Direct channels
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Regional Overview SLIAILS

North America

North America’s 40% share, led by the USA (78-80% of region), thrives on advanced tech and golf
popularity, making it the global leader in simulator adoption. 78-80%

United States Market Share

Europe
Europe’s 25% share, with the UK (32-35% of region) at the helm, reflects a steady market rooted in golf

tradition and growing indoor entertainment trends.

32-35%

United Kingdom Market Share

APAC ‘
APAC's 20% share, driven by South Korea (XX% of region), surges with Golfzon’s dominance and

rising golf enthusiasm in tech-forward markets.

XX%

South Korea Market Share
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Regional Overview

Middle East and Africa

At 10%, led by UAE (XX% of region), this region grows via luxury tourism and golf's elite appeal,

0,
though still a smaller player. XX%
UAE Market Share
LATAM
LATAM'’s 5% share, with Brazil (XX% of region) leading, signals an emerging market constrained by XX
0

cost but ripe for future growth.

Brazil Market Share
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Company Profiles straits

Golfzon Co., Ltd https://golfzongolf.com/global/user/main/ Seoul, South Korea 2000 Jang Joon-hyuk (CEO) ~$300 Million USD
Full Swing Golf https://www.fullswinggolf.com/ San Diego, CA, USA 1986 Ryan Dotters (CEO) ~$200 Million USD
Vgolf https://www.vgolf.eu/en/home/ Hanoli, Vietnam 2015 John Doe (CEO) ~$50 Million USD
HD Golf https://hdgolf.com/ Vaughan, ON, Canada 2002 Robert Silzer (CEO) ~$40 Million USD
TruGolf https://trugolf.com/ Centerville, UT, USA 1983 Chris Jones (CEO) ~$30 Million USD
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Disclaimer straits

The information and opinions in this report were prepared by the Straits Research team. The information herein is believed to be reliable and has been obtained from
authentic public sources, and as per the analyst's perspective and understanding of the market. Our customers acknowledge, when ordering, that research and
analysis are for our customers ‘internal use and not for general publication or disclosure to third parties’, unless consent provided explicitly on email by Straits
Research team. This document contains confidential information and is the exclusive property of Straits Research. Any reproduction, distribution, or quotation of its
contents, in whole or in part, is strictly prohibited without prior written consent from Straits Research. This document is intended solely for the use of the purchasing
client and may not be shared with any third party without explicit authorization. For further details on usage terms, please refer to the accompanying disclaimer.
Quantitative market information is based primarily on interviews and therefore, is subject to fluctuation. Straits Research does not endorse any vendors, Technology
or Duration depicted in their research publications. Straits Research and analysis publications consist of the opinions of research and should not be construed as
statements of fact. Straits Research disclaims all warranties, expressed or implied, with respect to this research, including any warranties of merchantability or
fitness for a particular purpose. Straits Research takes no responsibility for any incorrect information supplied to us by manufacturers or users or by external
databases. All trademarks, copyrights and other of intellectual property belong to their respective owners and may be protected by copyright. Under no
circumstance may any of these be reproduced in any Technology without the prior written agreement of their owner. No part of this strategic analysis may be given,
lent, resold or disclosed to non-customers without the written permission of Straits Research. Any concerns with the scope and definition of the market needs to be
understood and cleared from the Straits Research team by the customer before purchasing. Furthermore, please note that any issues arising from the use of the data
provided in this report shall not be the responsibility of Straits Research. Straits Research, its parent/subsidiary companies, analysts, or management shall not be
held liable or accountable to any party for questions or issues arising from the data or analysis provided herein. The information presented in this report represents
the perspective of our analysts and should be utilized for business decisions at your own risk. It is important to acknowledge that the content or data included in this
document, whether in sample form or in the final deliverables, does not constitute financial, legal, investment, strategic, or marketing advice. The data should be
regarded as a reference point for your own market study and understanding. Any losses, legal issues, or problems incurred as a result of using the information in the
sample or final report shall not be attributed to Straits Research, its parent/subsidiary companies, analysts, or management.
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