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About Us

Straits Research Pvt Ltd is a leading market research firm offering
comprehensive insights on market demand, trends, growth prospects
and regional analysis. With over 35 years of combined experience,
we provide premium qualitative insights on consumer preferences,
regulatory landscape, and technological advancements along with
guantitative insights on industry market size, global economic
scenario and revenue opportunities. These reports are backed by
high-quality data sourced from primary sources and large secondary
databases. With analyst perspectives and insights included in every
report, Straits Research delivers comprehensive market intelligence

and detailed analysis to help clients make informed decisions.
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USD 88.35 billion
CAGR 5.31%

Forecast Years
USD 55.53 billion

USD 58.14 billion

Historical Years
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Source: Straits Research

Emerging Countries

United States France China

Emerging Companies

The Avon Company CHANEL Coty Inc.
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Company Profiles

The Avon Company CHANEL

LVMH Moet Hennessy-Louis Vuitton

The Estee Lauder Companies Revlon
L'Oreal Groupe
Hermes KERING

Note: More company profiles available on full reports.

Top 5 Company Market Share

Total

36%

Top 5 company market share

Shiseido Company, Ltd.
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Market Trends

Growth Trends

* Innovation and diversification in perfume types and scents.

» Growth of niche market of organic and natural beauty products, including
perfumes.

» Rising demand for celebrity and designer perfumes.

* Increasing influence of social media and celebrity endorsement on perfume
sales.

» Growth of perfume market in developing economies.

» The rapid expansion of online and direct-to-consumer sales channels for
perfumes.

 Increasing use of Al and other technologies for personalized perfume
creation.

Factors to Consider While Calculating Market Size and Share

» Perfume production volume and annual revenue.
» Growth rate of the perfume industry.
» Number of major market players and new entrants.
* The market value of different product segments such as premium and
mass market perfumes.
» Geographical distribution of consumers and sales.
* Analysis of the consumer demographic & psychographic profile.
» Online vs. offline market sales figures.
» Impact of latest market trends and innovations.
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Key Market Indicators

¢ Perfume consumption and purchasing frequency by consumers.

e Popularity and market penetration of various perfume brands.

 Inflation and interest rates may affect spending on luxury goods like
perfumes.

e Trends in consumer lifestyle and preferences towards perfume scent,
packaging, etc.

¢ Online perfume sales are influenced by e-commerce growth worldwide.

¢ Changes in import and export dynamics for perfume and its raw materials.
e Impact of regulations and policies on the perfume market.

Rising competition from counterfeit products

The global perfume market faces significant challenges due to the proliferation of
counterfeit products, which negatively impact brand reputation and revenue.
According to the Organisation for Economic Co-operation and Development,
counterfeit luxury goods, including perfumes, reached USD 4 billion in sales in 2022.

These counterfeit items often use low-quality ingredients, posing health risks to
consumers and eroding trust in genuine brands. The presence of these fake
products in the market undermines consumer confidence, making it harder for
authentic brands to maintain their market position and justify premium pricing.

Combating this issue requires robust measures, including stricter regulations and
advanced anti-counterfeiting technologies, to protect both consumers and legitimate
businesses.



Market Trends

Growth of e-commerce and online retail

The expansion of e-commerce platforms has significantly reshaped the global
perfume market, making it easier for consumers to explore and purchase a wide
range of fragrances. Major online retailers like Sephora and Amazon, along with
specialized niche websites such as FragranceX, have enabled customers to access
numerous options with just a few clicks. Brands are increasingly adopting digital
marketing strategies to enhance online shopping experiences.

» For instance, Estée Lauder introduced an Al-powered "Fragrance Finder"
in 2022, which uses machine learning to analyze user preferences and
recommend suitable scents. Social media, particularly Instagram, plays a
crucial role in influencer-driven promotions, helping brands reach broader
audiences.

E-commerce also provides a vital platform for niche brands to enter global markets.
Direct-to-consumer (DTC) models have allowed companies like Scentbird and Le
Labo to gain substantial traction by offering unique, curated experiences directly to
customers.
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Personalization through Al and custom fragrances

The global perfume market is witnessing a significant opportunity through
personalization powered by Al and custom fragrances. Consumers increasingly
seek unique scents that reflect their individuality, leading to a surge in demand for
personalized perfume experiences. Niche fragrance houses like Jo Malone and
Byredo have also capitalized on this trend, offering bespoke services that attract
discerning customers.

* For instance, in 2023, Firmenich introduced "CreateWith," an Al-powered
scent design tool for B2B customers, revolutionizing how fragrances are
crafted. Similarly, L'Oreal's "Scent Creator," launched in select stores, allows
customers to blend their unique fragrances, enhancing personalization.

These innovations underscore the growing importance of customization in the
fragrance industry. By integrating Al and bespoke offerings, brands can cater to
diverse consumer preferences, fostering loyalty and driving market growth.



Market Segments SLIAILS

By Product Type

Premium perfumes are increasingly popular, particularly among high-income consumers who value

luxury and brand prestige, capturing a market share of 30-40%. 30-40%
Premium

By End-User

Women held the largest share, accounting for over 50-55%, reflecting higher purchasing frequency and

more frequent daily usage. 50-55%
Women

By Distribution Channel

Offline sales accounted for the largest segment of the market, with supermarkets and specialty stores
serving as the primary points of sale, offering consumers direct access to a wide range of products XX%

Offline
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Regional Overview

North America

The United States holds the largest market share in North America for perfumes, at 20-25%, driven by
high consumer demand for both mass-market and premium fragrances. Key brands like Estée Lauder
and Coty are popular in the region, with e-commerce emerging as an increasingly significant sales
channel.

Europe

France dominates the European perfume market with a 25-35% market share and is globally renowned
as the perfume capital. It is home to prestigious brands like Chanel, LVMH, and Hermes, while also
benefiting from its rich and longstanding perfume-making heritage.

APAC

China is the leading market for perfumes in the APAC region, fueled by increasing disposable incomes,
a shift in consumer preferences toward luxury and premium fragrances, and a growing interest in
Western products.
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20-25%

United States Market Share

¢

France Market Share

¢

China Market Share

25-35%

XX%



Regional Overview SLIAILS

Middle East and Africa

The UAE is the top consumer of perfumes in the Middle East, especially for luxury and oriental XX0%
fragrances. Renowned for its rich perfume culture, the UAE leads in both retail and online perfume

sales."

United Arab Emirates Market Share

LATAM

XX%

Brazil leads the LATAM market, driven by a growing middle class, rising demand for both affordable
and luxury fragrances, and an increasing focus on personal grooming.

Brazil Market Share
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Company Profiles straits

The Avon Company https://www.avon.com/ London, UK 1886 Angela Cretu (CEO) $8.1 billion
CHANEL https://www.chanel.com/ Paris, France 1910 Alain Wertheimer & Gérard Wertheimer (Co- $15.6 billion
owners)

Coty Inc. https://www.coty.com/ New York City, 1904 Sue Nabi (CEO) $5.3 billion
USA

LVMH Moet Hennessy-Louis https://www.lvmh.com/ Paris, France 1987 Bernard Arnault (Chairman & CEO) $79.2 billion

Vuitton

The Estee Lauder Companies https://lwww.elcompanies.com/ New York City, 1946 Fabrizio Freda (CEQO) $16.2 billion
USA
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Disclaimer straits

The information and opinions in this report were prepared by the Straits Research team. The information herein is believed to be reliable and has been obtained from
authentic public sources, and as per the analyst's perspective and understanding of the market. Our customers acknowledge, when ordering, that research and
analysis are for our customers ‘internal use and not for general publication or disclosure to third parties’, unless consent provided explicitly on email by Straits
Research team. This document contains confidential information and is the exclusive property of Straits Research. Any reproduction, distribution, or quotation of its
contents, in whole or in part, is strictly prohibited without prior written consent from Straits Research. This document is intended solely for the use of the purchasing
client and may not be shared with any third party without explicit authorization. For further details on usage terms, please refer to the accompanying disclaimer.
Quantitative market information is based primarily on interviews and therefore, is subject to fluctuation. Straits Research does not endorse any vendors, Technology
or Duration depicted in their research publications. Straits Research and analysis publications consist of the opinions of research and should not be construed as
statements of fact. Straits Research disclaims all warranties, expressed or implied, with respect to this research, including any warranties of merchantability or
fitness for a particular purpose. Straits Research takes no responsibility for any incorrect information supplied to us by manufacturers or users or by external
databases. All trademarks, copyrights and other of intellectual property belong to their respective owners and may be protected by copyright. Under no
circumstance may any of these be reproduced in any Technology without the prior written agreement of their owner. No part of this strategic analysis may be given,
lent, resold or disclosed to non-customers without the written permission of Straits Research. Any concerns with the scope and definition of the market needs to be
understood and cleared from the Straits Research team by the customer before purchasing. Furthermore, please note that any issues arising from the use of the data
provided in this report shall not be the responsibility of Straits Research. Straits Research, its parent/subsidiary companies, analysts, or management shall not be
held liable or accountable to any party for questions or issues arising from the data or analysis provided herein. The information presented in this report represents
the perspective of our analysts and should be utilized for business decisions at your own risk. It is important to acknowledge that the content or data included in this
document, whether in sample form or in the final deliverables, does not constitute financial, legal, investment, strategic, or marketing advice. The data should be
regarded as a reference point for your own market study and understanding. Any losses, legal issues, or problems incurred as a result of using the information in the
sample or final report shall not be attributed to Straits Research, its parent/subsidiary companies, analysts, or management.
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