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USD 36.37 billion
CAGR 4.3%

Forecast Years
USD 24.9 billion

USD 25.97 billion

Historical Years
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Emerging Countries
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Company Profiles
Ferrari Porsche Lamborghini McLaren
Aston Martin Chevrolet (Corvette) Ford (Mustang)
BMW (M Series) Mercedes-AMG Audi Sport
Jaguar Nissan (GT-R) Toyota (GR Series)

Mazda (MX-5 Miata) Caterham Cars

Note: More company profiles available on full reports.

Top 5 Company Market Share

Total

46%

Top 5 company market share



Market Trends

Growth Trends

Increasing consumer preference for high-performance vehicles
Shift towards electric and hybrid sports cars

Integration of advanced technologies like Al, 10T in sports cars
Growth in emerging markets like Asia-Pacific region

Increase in the trend of autonomous and connected car technology
Personalization and bespoke manufacturing trends

Factors considered while calculating market size and share

Number of competitors in the market

Current production rates & sales figures for sports cars
Consumer demographics & their purchasing behavior
Economic conditions affecting purchasing power
Government regulations impacting the automotive industry
Technological advancement in the sports car industry
Market penetration of sports cars in various regions

Brand reputation and customer preference
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Key Market Indicators

¢ Yearly sales and revenue figures of leading sports car manufacturers
* Global automotive industry growth rate

e Trends in consumer demand for sports cars

e Market share of top sports car brands

e Growth rate of luxury vehicle market

¢ Technological innovation rates in the automotive industry

» Changes in disposable income and luxury spending

High production costs

The development and manufacturing of electric sports cars involve significant costs,
particularly related to advanced battery technologies and lightweight materials.
These expenses can increase retail prices, limiting market accessibility for a broader
consumer base. The cost of lithium-ion and solid-state batteries remains a
significant factor driving up production expenses. At the same time, the use of
premium lightweight materials such as carbon fiber, titanium, and aerospace-grade
aluminum further increases costs.

Additionally, substantial investments are required for research and development to
enhance aerodynamics, safety features, and Al-driven vehicle management
systems. As a result, luxury sports car brands are introducing hybrid models as an
interim solution to balance cost efficiency and high performance. Economic
fluctuations, such as the downturn in China's luxury goods market, further
complicate the landscape.



Market Trends

Technological innovation in electric vehicles

Advancements in battery technology and electric powertrains have produced electric
sports cars that rival their internal combustion engine counterparts in performance.
For example, the luxury electric sports car market is expanding with models like the
Porsche Taycan Turbo GT, which offers over 1,000 brake horsepower and rapid
acceleration. This innovation attracts consumers seeking high-performance vehicles
with environmental benefits. The emergence of solid-state batteries promises
greater energy density, improved range, and reduced weight, further enhancing the
appeal of electric sports cars.

In addition, adopting Al-driven vehicle dynamics control systems enables real-time
performance optimization, ensuring that electric sports cars deliver the same thrilling
experience as traditional supercars. Automakers are also focusing on ultra-fast
charging technology, with brands like Rimac developing high-powered charging
solutions that can replenish battery capacity in minutes. The shift towards
electrification is not just about sustainability—it's about revolutionizing performance
and reimagining the future of high-speed luxury cars.
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Expansion into emerging markets

Emerging markets present significant growth opportunities for sports car
manufacturers. Rising disposable incomes and a growing appetite for luxury goods
in countries like India and Brazil create new customer bases. Brazil's government,
for example, has announced a USD 4.07 billion investment plan in artificial
intelligence, aiming to boost technological self-sufficiency and competitiveness,
which could indirectly support the automotive sector. India’s luxury car market has
grown by 30% in 2024, with younger demographics fueling demand for high-end
performance vehicles. Southeast Asian nations, such as Thailand and Indonesia,
also witness increased luxury car sales as economic prosperity rises.

Furthermore, automakers are capitalizing on this demand by expanding dealership
networks, introducing region-specific marketing campaigns, and offering customized
financing solutions to attract high-net-worth individuals. The Middle East remains
another lucrative market, with the UAE and Saudi Arabia leading the demand for
high-performance vehicles. Ferrari, Lamborghini, and Aston Martin are
strengthening their regional presence by participating in motorsports events and
establishing flagship showrooms. As these economies grow, luxury sports car
manufacturers have a prime opportunity to increase sales and brand recognition
across untapped markets.



Market Segments

By Vehicle Type

Coupe sports cars lead with a 42-45% share, favored for their sporty aesthetics and performance,
outpacing convertibles, roadsters, and exclusive supercars in the global market.

By Price Range

Premium/luxury sports cars hold a 38-40% share, striking a balance between performance and
prestige, overshadowing entry-level, mid-range, and ultra-premium supercar segments globally.

By Engine Type/Powertrain

Traditional ICE models command a significant share, rooted in a legacy of performance, while hybrids
and electric sports cars gain traction amid growing sustainability trends.

Straits Research

straits

research

42-45%

Coupe sports cars

38-40%

Premium/luxury sports cars

XX%

Traditional internal combustion engine (gasoline/diesel) models



Market Segments SLIAILS

By Distribution Channel

Authorized dealerships dominate with a major share, offering trusted, hands-on buying experiences, far
ahead of online platforms and specialty boutiques in sales.

XX%

Authorized dealerships
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Regional Overview SLIAILS

North America

North America holds approximately 28-30% of the market share, with the United States leading the
region at around 22-24% of the global share. A strong car culture and high disposable income are key 22-25%

drivers of the market.
United States Market Share

Europe
Europe holds approximately 35-40% of the market share, driven by its strong automotive heritage and

demand for luxury performance vehicles. Germany is the largest contributor within the region,
accounting for around 12-15% of the global share.

12-15%

Germany Market Share

APAC
Asia-Pacific (APAC) holds a notable share of the market, with China as the largest contributor in the

region. Rising affluence and increasing demand for luxury vehicles are key factors driving growth.

XX%

China Market Share
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Regional Overview

Middle East and Africa

Middle East and Africa hold a smaller share of the market, with the UAE as the leading contributor in
the region. Wealth and status-driven purchases continue to boost sales. XX0%

UAE Market Share

LATAM

Latin America (LATAM) holds a modest share of the market, with Brazil as the region’s largest
contributor. Emerging wealth in the area supports moderate growth. XX0%

Brazil Market Share
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Company Profiles straits

Ferrari https://www.ferrari.com/en-IN Maranello, Italy 1947 Benedetto Vigna (CEO) $6.5 billion
Porsche https://www.porsche.com/middle- Stuttgart, Germany 1931 Oliver Blume (CEO) $45 billion
east/_india_/
Lamborghini https://www.lamborghini.com/en-en Sant’Agata Bolognese, 1963 Stephan Winkelmann (CEO) $3.5 hillion
Italy
BMW https://www.bmw.com/en/index.html Munich, Germany 1916 (BMW), M division Oliver Zipse (CEO) $165 billion
1972

Mercedes- https://www.mercedes-amg.com/en/home Affalterbach, Germany 1967 Ola Kallenius (CEO, Mercedes-Benz $170 billion
AMG Group)
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Disclaimer straits

The information and opinions in this report were prepared by the Straits Research team. The information herein is believed to be reliable and has been obtained from
authentic public sources, and as per the analyst's perspective and understanding of the market. Our customers acknowledge, when ordering, that research and
analysis are for our customers ‘internal use and not for general publication or disclosure to third parties’, unless consent provided explicitly on email by Straits
Research team. This document contains confidential information and is the exclusive property of Straits Research. Any reproduction, distribution, or quotation of its
contents, in whole or in part, is strictly prohibited without prior written consent from Straits Research. This document is intended solely for the use of the purchasing
client and may not be shared with any third party without explicit authorization. For further details on usage terms, please refer to the accompanying disclaimer.
Quantitative market information is based primarily on interviews and therefore, is subject to fluctuation. Straits Research does not endorse any vendors, Technology
or Duration depicted in their research publications. Straits Research and analysis publications consist of the opinions of research and should not be construed as
statements of fact. Straits Research disclaims all warranties, expressed or implied, with respect to this research, including any warranties of merchantability or
fitness for a particular purpose. Straits Research takes no responsibility for any incorrect information supplied to us by manufacturers or users or by external
databases. All trademarks, copyrights and other of intellectual property belong to their respective owners and may be protected by copyright. Under no
circumstance may any of these be reproduced in any Technology without the prior written agreement of their owner. No part of this strategic analysis may be given,
lent, resold or disclosed to non-customers without the written permission of Straits Research. Any concerns with the scope and definition of the market needs to be
understood and cleared from the Straits Research team by the customer before purchasing. Furthermore, please note that any issues arising from the use of the data
provided in this report shall not be the responsibility of Straits Research. Straits Research, its parent/subsidiary companies, analysts, or management shall not be
held liable or accountable to any party for questions or issues arising from the data or analysis provided herein. The information presented in this report represents
the perspective of our analysts and should be utilized for business decisions at your own risk. It is important to acknowledge that the content or data included in this
document, whether in sample form or in the final deliverables, does not constitute financial, legal, investment, strategic, or marketing advice. The data should be
regarded as a reference point for your own market study and understanding. Any losses, legal issues, or problems incurred as a result of using the information in the
sample or final report shall not be attributed to Straits Research, its parent/subsidiary companies, analysts, or management.
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